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Viva Las Vegas! 

2017 ARCO meeting a huge success 

  ARCO’s 2017 annual mee�ng in May at the Treasure Island Hotel and  

Casino in Las Vegas was a huge success!  We had probably one of the 

largest turnouts for an ARCO mee�ng in the history of our organiza�on.  

A big pat on the back to Dave Tobias, Sco/ Doyle, Holly Henebry and es-

pecially Jeff Shelton for their efforts in pu3ng on a great mee�ng.  We 

had great conversa�ons, very informa�ve presenta�ons and conducted 

some very important business on behalf of ARCO.  For those that could 

not make it, we hope that you can make future ARCO events, they are 

ge3ng be/er with each year.  See the Minutes of the ARCO annual 

mee�ng on page 2. 
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FLASH! 

2017 ARCO Conference Minutes  

Recorded by Sco� Doyle 

ARCO President David Tobias called the mee�ng to order and welcomed new members. He also welcomed all the members 

a/ending the conference. 

  Financials were discussed with handout. 

Old Business: 

• ARCO to become a non profit 501C — tabled un�l next year 

• Jeff Shelton, Associa�on Works – Discussed contract – currently month to month – Approved for one year contract up 

to $400 per month. 

• Waived reading 2016 ARCO minutes Sco/ Doyle made mo�on. 2
nd
 was Greg Dunphy 

• Ethics – Objec�on to new members, need more clarity, criteria for membership – bi laws 

• Legisla�on – Connec�cut – Judgment made it easier by having only one standard for classifying independent contrac-

tors.  Greg to email link for the decision – uses ruling to hold to single standard.  Best defense is s�ll having rep to work 

for mul�ple companies. 

• Independent Contractor Database — One or more inspectors sign up a week. Brian suggested an email blast for current 

ARCO members to email their reps to sign up. 

New Business: 

• Membership Commi/ee – Commi/ee formed to look at new membership and revise if necessary.  Members are Sco/ 

Doyle, Dan Finn, Derek Smith, Greg Dunphy and Morgan Cassady 

• Bi Laws – Mo�on made by Holly to revise the Bi Laws and new mission statement.  2
nd
 by Derek, mo�on approved.  

Commi/ee for revising bi laws includes Sco/ Doyle, Dan Finn, Derek Smith, Greg Dunphy and Morgan Cassady , Sco/ 

Marne and Brian from JMI. 

• Website – Cleaner look, pre-approved for spending up to $2,000 to clean up and make modern.  1
st
 – Derek, 2

nd
 Walter 

– mo�on approved. 

• Vendor Sponsorship – Talked about having vendors for sponsoring booths to help pay for recep�on.  Need criteria for 

membership if allowing them to become members. Guidelines for solicita�on by vendors should be considered.  Mem-

bership to be considered in new membership commi/ee formed. 

• Email Blast – Nothing to note other than it is not being used.  Can obtain same informa�on be logging into the ARCO 

website. 

Guest Presenta�ons: 

• Insurance & Liability Issues Facing Inspec�on Companies by Tiffany Chinn  - MacCorkle Insurance Services 

• Repor�ng & Inspec�on Technology: Mapping/Geocoding, Mobile Technology, Drones and More by Ma/hew Weinberg/ 

Eric Braun - Loss Control 360 

• Drone Adop�on & Regula�on for Inspec�on Companies by David Lyman – Be/er View 
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Name Company Name Company 

Neal Bellah AQA Data Solutions Ross Brinkerhoff Technical Insurance Services 

Michael Bucelli Mueller Reports Morgan Cassady CIS Group of Companies 

Ballard Castleman CIS Group of Companies Bill Crawford Associated Services Inspections 

Scott Doyle Transtar Technical Services Cristine Doyle Transtar Technical Services 

Gregory Dunphy The UIS Group Inc Doug Eckland NorthCentral Insurance Services 

Dan Finn Afirm Christina Garcia SCI Inspections 

Phil Griffith Jones Property & Casualty Services Steve Harris JMI Reports 

Holly Henebry Pacific Inspections Inc John Henebry, Jr. Pacific Inspections inc 

Steve Heston Afirm Jon Kovach Afirm 

Mary Lambert Sutton Inspection Bureau Brian Lent Property & Casualty Surveys, Inc 

P. Scott Marne Accu-Audits Inc Brian McKendry JIM Reports Inc 

Tim McKendry JMI Reports Inc Mike Morgan Advanced Adjusting Ltd 

Jim Oates Associated Services Inspections Kathleen Oates Associated Services Inspections 

Scott Patterson Alexander & Schmidt Walter Paulekas Ford & Paulekas LLP 

John Reggero Technical Insurance Inspections Johanna Marn e Accu-Audits 

Lea Schmidt Alexander & Schmidt Sara Bennett Allegheny Inspections 

Corey Ritchey Allegheny Inspections Derek Smith Cox & Smith Risk Management 

Christopher Goebel Crossroads Advisors Michael Rowan Inspection Depot 

Bryan Rogers Property & Casualty Surveys David Tobias Research Specialists 

Susan yhoung SCI Inspections Randell Hoewt Sutton Inspection Bureau 

  THOSE IN ATTENDANCE AT THE MAY ARCO CONFERENCE INCLUDED THE FOLLOWING: 

Denver – 2018 Meeting Site! 

  Members have chosen Denver, CO as our 2018 mee�ng loca�on.  

We will have more details to come regarding both the loca�on and 

events for the mee�ng.  Talk at this year’s mee�ng was to play 

some golf, take some excursions or do other fun things prior to the 

mee�ng.  Preliminary dates for the mee�ng are the first week in 

May. 

  Jeff Shelton will be in touch with the membership with more details as they become available.  In the mean�me, you can 

check out the top things to do in Denver by clicking the below link: 

h/ps://www.denver.org/things-to-do/ 
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FLASH! 
  

Greetings from your president 
Hello to all current and new members, 

  

 I just wanted to thank all who a/ended the Las Vegas mee�ng in May, especially Jeff Shelton and the rest of the exec-

u�ve board. A combina�on of factors helped to make this mee�ng a success:   

  

• Current membership turnout 

 

• Addi�on of new members 

 

• Relevant speakers 

 

• Willingness of all a/endees to share ideas about common problems 

 

  

 As president, fostering the points above is crucial to making ARCO a relevant and useful associa�on for its member-

ship. I will con�nue to try to deliver on the above for our Denver mee�ng. 

  

 As we move through the year, ARCO will be looking for ways to help its members. We started last year with discounts 

on insurance and other services for members, and we hope to add to that roster this year. With the addi�on of a 

“vendor” class of membership, I believe this will lead to greater access and cost reduc�on to relevant services and 

soJware for our membership. 

  

 Many things have changed in the inspec�on world since my father was a “new” ARCO member, but many things have 

also stayed the same. As Brian McKendry men�ons in the par�ng message, to get the most out of an ARCO mee�ng 

you must be willing to share informa�on. My father always said, “in this industry…. there is plenty of business for eve-

ryone.” I s�ll believe that and echo Brian’s message that if you are willing to share ideas with fellow ARCO members 

you will be rewarded, and the industry will be too.   

  

 As ARCO looks to 2018 and our Denver mee�ng, please feel free to reach out to me with ideas, thoughts or feedback 

about what we are doing at ARCO. I look forward to working with you all over the next year. Thank you for your  

support. 

  

Thanks, 

Dave Tobias 

Research Specialists Inc.  

dtobias@rsireports.com 

Phone: 800-541-5496 
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ARCO bids farewell to one of its dearest members 

   

 We are sad to announce that one of our long�me ARCO members is leaving the organiza�on. However, it is not 

a completely sad story! Dale and Terry Sluzewski of Essen�al Insurance Services are announcing the sale of their compa-

ny and eventual re�rement in July of this year.   

From Dale and Terry: 

“Dale and Terry Sluzewski would like to say that it has been a great experience to be part of such a wonderful group of 

colleagues. We have enjoyed the informa!on learned and the camaraderie with our friends throughout the years.  We 

appreciate the !me all have put into making this a great organiza!on. We have sold Essen!al Insurance Services and will 

become part of US Reports/Kaufman Financial Group. We will stay on for the transi!on with our customers and field staff 

for six months.  We retained all our office and field staff in the acquisi!on and that was important to us. We will do some 

traveling and spend !me with our grandchildren and families.  Thanks to all.” 
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Allegheny Inspec�ons 

Corey Ritchie - Owner / President 

Franklin, PA 

www.ainspec
ons.com 

Territory:  Na!onwide 

Allegheny Inspec!ons provides residen!al and commercial 

property inspec!ons, valua!ons, automobile classifica!ons, 

payroll and premium audits for the insurance industry. Our 

clients include carriers, program managers, and managing 

general agencies. 

 

AQA Data Solu�ons 

Amarillo, TX 

Neal Bellah - Principal 

www.aqadatasolu
ons.com 

Territory:  AK, CA, CO, MI, OK, SC, WY 

AQA Data Solu!ons (a division of QA Claims) provides quality 

insurance and underwri!ng pre-inspec!on surveys., Our !me, 

service and a:en!on to detail is the finest in the industry. 

Inspec!ons include informa!on on a wide range of structures, 

such as residen!al, commercial and industrial buildings. All 

types of coverages are addressed including Commercial  

Genera l Liability, Property, Builders Risk, and Contractors 

Liability. 

 

Inspec�on Depot, Inc. 

Jacksonville, FL 

Michael Rowan - Owner 

www.inspec
ondepot.com 

Territory: Na!onwide 

Inspec!on Depot is a third-party inspec!on/data collec!on, 

account reference for the insurance and energy industry and 

so>ware development. 

 

SCI Inspec�ons 

Yorba Linda, CA 

Eric Magee - President 

www.sciinspec
on.com 

Territory: Na!onwide 

SCI provides loss control and risk management services to 

commercial carriers, wholesalers and MGA's. 

 

Mueller Reports 

Tonawanda, NY 

Michael Bucelli - Director of Business Dev. 

www.Mueller-Inc.com 

Territory:  Na!onwide 

Mueller Reports is a na!onal provider of property inspec!on 

services to both the insurance and lending industries.  

Commi:ed to providing customers with reliable informa!on 

and data analysis tools. 

 

Na�onal Safety & Risk Inc. 

Riverhead, NY 

Charlie Stahler - Managing Partner 

www.natsr.com 

Territory: Na!onwide 

We offer a variety of services including: Commercial Property, 

General Liability, Workers Comp, Fleet, Package Lead Tes!ng 

Line of Business and Program Risk Evalua!ons, Training and 

technical services, State regulatory compliance, NYS Code 

Rule 59, Desktop Risk Evalua!ons, Regulatory Compliance 

Assistance, Phone Surveys, Recommenda!on Follow-ups, 

state-of-the-art and customized web based technology, and 

customer technology integra!on. 

 

Su�on Inspec�on Bureau 

St. Petersburg, FL 

Axel Hoewt - President 

www.sibfla.com 

Territory: CA, TX, LA, MS, AL, FL, GA, NC, SC 

Su:on Inspec!on Bureau’s unique approach to the inspec!on 

process has made us Florida’s leading provider of residen!al 

and commercial property and liability inspec!ons for the in-

surance industry. Our risk specialists are commi:ed to devel-

oping custom inspec!ons that are unique to your company’s 

needs. At Su:on, we don’t have customers … we have  

partners.  

Welcome to new ARCO members! 
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Source: InsuranceQuotes  

May 4,2017 

  Credit scores have a big effect on home insurance premiums, more than doubling them for those with poor credit  

compared to those with excellent credit, according to analysis by online insurance seller insuranceQuotes.com. 

  The insuranceQuotes study found that policyholders with fair credit pay an average of 36 percent more for home insur-

ance than those with excellent credit. That’s up from a 32 percent increase in 2015 and 29 percent in 2014. 

  Those with poor credit rather than excellent credit could see their premium more than double, increasing an average of 

114 percent. 

  “Many consumers aren’t even aware that, in most states, credit plays a significant role in determining how much they pay 

for home insurance,” said Laura Adams, senior insurance analyst, insuranceQuotes. 

  The study also indicates that credit score has been gaining in influence. A 2014 InsuranceQuotes study found that those 

with a fair score were paying 29 percent more — on average — for home insurance than buyers with an excellent score. 

Today they pay 36 percent more on average. Those with a poor credit-based insurance score in 2014 were paying on aver-

age 91 percent more than those with an excellent score whereas today they pay on average 23 percent more. 

  The effect of credit varies greatly by state. A drop in credit from excellent to poor can mean paying as much as 288 percent 

more in South Dakota or only 0.2 percent more in North Carolina, according to the report. Three states (Massachuse/s, 

California and Maryland) show no effect as they prohibit the use of credit in home insurance rate se3ng. 

  The following five states showed the greatest average premium increase for someone with fair credit as opposed to excel-

lent credit: 

1. Arizona — 75 percent increase 

2. Oregon — 67 percent 

3. Montana — 67 percent 

4. Washington, D.C. — 65 percent 

5. Oklahoma — 59 percent 

  The report also notes that different insurance companies use credit-based insurance score data in different ways. As a re-

sult, an insured’s credit history may play a more significant role with one insurer in a state than it does with another. 

  “My advice to consumers is do everything you can to build and maintain excellent credit so you pay less for credit accounts 

and home and auto insurance,” said Adams. “To maintain good credit make payments on �me, keep balances low, and 

avoid opening many new accounts.” 

  For its analysis, insuranceQuotes.com commissioned Quadrant Informa�on Services to calculate home insurance rates 

using data from six major carriers with approximately 60 percent market share in each state.  

  The averages are based on a 45-year-old who owns an 1,800 square foot, 2-story, single family home, built in 1976, with $140,000 

dwelling coverage, $300,000 liability coverage and a $500 deductible. The three tiers of credit-based insurance scores analyzed were excellent, 

fair and  poor. 

Credit scores’ effect on premiums vary by state 
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High-net-worth people fear they are underinsured 
Source: Chubb 

 March 17, 2017 

  More than half (54 percent) of high-net-worth individuals (HNWIs) are concerned that they are underinsured, with many 

worried their coverage is inadequate for their needs, according to new research published by Chubb. 

  Despite this concern, out of 500 HNWIs surveyed in the UK, Ireland and France, only 30 percent look for insurers or bro-

kers that are experts in high-net-worth insurance and only 19 percent buy from a specialist broker, according to Chubb’s 

research, which is detailed in its report, �tled “Towards tomorrow’s high-net-worth insurance proposi�on.” 

  Findings of Chubb’s research suggest that HNWIs look for service excellence in their insurance cover, iden�fying three 

main “pillars” of what high-quality service looks like: 

• “Pla�num” support: When it comes to service, respondents list strong rela�onship management with a single named 

point of contact (63 percent), a high level of responsiveness (63 percent), and willingness from insurers and brokers 

to go the extra mile (53 percent) as their top priori�es. 

• Specialist touch: HNWIs are looking for insurance cover that addresses their unusual lifestyle and atypical posses-

sions. Specifically, they priori�ze high-end appraisal and valua�on services (58 percent), specialist understanding of 

the “HNWI experience” (52 percent), and expert knowledge of the valuable items collected by many HNWIs (51 per-

cent). 

• Superior claims-handling experience: A fair, expert and pain-free claims-handling service is a major factor for HNWIs 

looking for insurance cover, and 59 percent specifically seek a provider with a good reputa�on for claims handling. 

  The research paints a largely posi�ve picture for insurance brokers and carriers, with 68 percent having confidence in 

their insurance provider and their level of exper�se. At the same �me, HNWIs expect carriers to invest more in an Omni 

channel communica�ons approach that focuses on online (42 percent), phone (40 percent) and mobile (34 percent) chan-

nels. 

  “The findings of our research underline the need for brokers and carriers alike to develop an even stronger service propo-

si�on for their private clients,” said Jeremy Miles, senior vice president, Personal Risk Services, for Chubb in Europe. 

  “If they are unable to give HNWIs complete peace of mind, there are others in the industry who will gladly step up,” add-

ed Miles. 

 

Report Methodology 

The HNWIs report was produced by Chubb in collabora�on with Longitude Research. An online survey was conducted of 

503 HNWIs from the UK, France and Ireland. All respondents had overall net worth exceeding £1 million (excluding proper-

ty), and 35 percent had overall net worth exceeding £5 million. Chubb was not iden�fied as the research sponsor. In addi-

�on, “qualita�ve interviews” were conducted over the telephone with a range of brokers and HNWIs. In this instance, 

Chubb was iden�fied as the research sponsor. 
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The LAST Last Word 
  In keeping with the tradi�on of Ken Taylor, I guess I will have the last word as the “Temporary Editor in 

Chief” of the FLASH newsle/er. 

  It was great to see everyone who a/ended the ARCO mee�ng in Las Vegas. We had a great turnout, and 

it was refreshing to see some fresh faces in the crowd as welcomed new ARCO members.   

  We hope to see you all again in Denver. It was also odd to NOT see some faces at the mee�ng in Vegas, 

faces that would almost always show up to an ARCO mee�ng, and especially one in Vegas. Earlier in this 

edi�on, we read that Terry and Dale from Essen�al Insurance Services have sold their company to US Re-

ports/Kaufman Group.  We also were missing our old friend Ken Taylor who re�red a couple years ago.  

And of course, ARCO mee�ngs are not the same without Mel Tobias, the father of our current ARCO President, Dave Tobias. Mel passed 

away a couple years ago.  I miss these people and the discussions we had. All were great people and leaders in the ARCO community. 

  We also missed Jeff Shelton at the mee�ng. For those who may not know, Jeff has taken over the role that Carol Ward had. He has done a 

GREAT job in this capacity since coming on board. Already he has brought on a substan�al number of new members, many who are highlight-

ed in this “FLASH” edi�on. You all should have go/en no�ce about the inspector recruitment piece that Jeff is working on. Jeff’s email is: 

arcomembers@comcast.net.  Please feel free to reach out to him for any ques�ons or issues related to ARCO. 

  On a personal note, I am star�ng to scale back my responsibili�es at JMI Reports, Inc. My goal is to “semi-re�re” in 2018. Having been in the 

business for more than 30 years, seeing the many changes that have come down the pike, both in the business and certainly within JMI Re-

ports, I feel the �me is right to step back. My brother Tim was at the mee�ng in Vegas. He has taken over the CEO du�es a while back, and 

we have established a great management team.  No need to bore members about our inner workings, but I plan to stay ac�ve in the ARCO 

organiza�on. I have learned countless things in coming to the ARCO mee�ngs over the years. I can’t think of one mee�ng where I didn’t walk 

away with something posi�ve. For those that either have not come to a mee�ng in years, or, who never have come to one, you are missing 

an opportunity. I can say without ques�on that the success of JMI Reports has some link to the ARCO mee�ngs and the sharing of infor-

ma�on between members. If you go into this with the idea of sharing, not being so “protec�ve” of your turf, you will be rewarded.   

“Competition has been shown to be useful up to a certain point and no further, but cooperation, which is the thing we must strive for today, begins where  

competition leaves off.”  Franklin D. Roosevelt 

  — Brian McKendry, ARCO interim editor 
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